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ABOUT FEST
Fest is the ultimate free guide to the Edinburgh Festivals. Now in its seventh year,  the 
magazine has consistently reviewed over 500 shows every year and beat off the 
competition to become Festival-goers favourite free guide. 

This year, we’re making Fest even better than ever before:

2 issues each week of the Festival (published Tuesday and Friday)• 
15,000 copies each issue (up from 10,000 last year - that’s 90,000 over the month)• 
Handy pocket-sized A5 format for the active festival-goer• 
Distributed free from over 100 stands in the most popular venues, bars and cafés• 
96 pages packed with unrivalled coverage of comedy, theatre, music, books and art• 
Comprehensive hour-by-hour listings of everything at the Festivals• 
Glossy paper and high-quality printing throughout• 
A handy festival map with locations of the key Festival venues• 
Staffed by a young team with their fi nger fi rmly on the Festival’s pulse• 
A dedicated street team distributing copies in key areas• 
Comprehensive online edition with extra content and full listings• 

FEST’S HISTORY
Now in its seventh year• 
Successful partnerships with the BBC,•  Time Out, the Big Issue and more
Won the 2006 Allen Wright Award for festival journalism, beating off the • List, the 
Scotsman and the Sunday Herald
Voted amongst the top 5 Festival websites in 2006• 

THE FESTIVAL MARKET
The world’s biggest arts festival• 
500,000 visitors every August• 
Unique access to the young, affl uent consumers at the Festival through • Fest

DATES AND DEADLINES
Published Aug 5, 8, 12, 15, 19 and 22• 
Artwork deadlines 3 days prior to publication• 
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RATES
ADVERT PER ISSUE FULL RUN

Back cover £2900 £8700
Inside front £1800 £5400
Page 3 £1800 £5400
Inside back £1600 £4800
Full page (guaranteed front half) £950 £2850
Full page (no fi xed position) £750 £2250
1/2 page £550 £1650
1/4 page £350 £1050

EIGHTH PAGES ALSO AVAILABLE (ON TERM DEALS ONLY):

3 issues @ £400
4 issues @ £500
6 issues @ £600

SPONSORSHIP OPTIONS
As the most visible Festival publication, we’re delighted to 
introduce a variety of tempting sponsorship offers which can 
help to raise your brand’s profi le.

LISTINGS SPONSORSHIP @ £3000
Listings pages branded with your logo, advertising space on 
opening page

Sponsorship of individual listings sections can be negotiated

MAP SPONSORSHIP @ £3000
Logo on map, 1/2 page advertising space and highlighted 
venues in the magazine’s center spread.

WRAP-AROUND COVER @ £10,000 per issue
Make the most of Fest’s visibility by getting your own four-page 
wrap around cover on 15,000 magazines distributed to over 
100 key Festival venues. Term discounts available.

DISTRIBUTION BOX SPONSORSHIP
Fest’s 100+ distribution points around the city can be branded 
with your logo.
EXCLUSIVE @ £2500
NON-EXCLUSIVE @ £950

DIGITAL
Advertising opportunities are available on Fest’s 
comprehensive website, which attracted over 100,000 page 
views last Festival. Call for more information.
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“Some religious 
types seem to think 

I’m the devil or 
something”

Aug 21–23 20076

Lesson number 
one: never ask a 
member of Interpol 
if he thinks his band 
sounds like Joy 
Division. Finbarr 
Bermingham 
learned that the 
hard way

Before an all too familiar 
backdrop of summer 
rain, Fest caught up 

with Interpol lead guitarist 
and songwriter in chief, Daniel 
Kessler. "Welcome to Scotland. 
Have you had a chance to 
play in the mud yet?" It is put 
to him enthusiastically. "No. 
Not yet," comes the deadpan 
response. His tone of voice 
suggests playing in the mud is 
not a very Interpol thing to do.

Head to toe in black, black 
shades (no sun), perfectly 
coiffed (black) hair and 
sporting designer stubble, 
Kessler does little aesthetically 
to banish the "cool" image 
that has come to defi ne the 
band. The very mention of 
Ian Curtis, however, hits an 
unexpectedly exposed nerve. 
"You know what? It has 
absolutely nothing to do with 
me. I don't know where that 
shit comes from, and I have 
no answer to that question." 
Lesson number one: never ask 
a member of Interpol if he 
thinks his band sounds like 
Joy Division. "I don't really 
care what people write about 
us," he asserts with his head 

tossed back against the wall, 
"I don't read our press, good 
or bad. If somebody told me 
there's a really great article, it's 
great, it's glowing, I don't read 
it because it shouldn't matter. I 
just do what I gotta do."

Three acclaimed albums 
and a major new record deal 
would indicate he does it rather 
well. The move to Parlophone 
Records came before the release 
of new album Our Love To 
Admire, but have the band been 
feeling any added pressure 
with the transition? "No... we 
wouldn't have made a move 
like this if we thought it was 
gonna change the foundation 
of our process. We don't have 
ambitions of grandeur for this 
kind of success or that kind of 
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to be a very good colour for your 
article," he offers, gratefully 
accepting a tissue.

REM's decision to write “NYC” 
into their post 9/11 manifesto 
indicates a jingoism that Kessler 
is adamant doesn't exist, not 
only within Interpol, but also 
in their hometown of New York. 
"New Yorkers tend not to be very 
patriotic; they're very resilient 
and have moved on since then. 
Personally, I don't even believe in 
countries," and for the fi rst time 
removes his shades and adds 
sincerely, "I've lived in New York 
since I was 11, it's my identity 
but I'm not patriotic about it, or 
America." The suggestion that 
spending signifi cant time in New 

success; we just made a slight 
infrastructure change."

Their fi rst "infrastructure 
change" was signing to Matador 
Records in 2002 and shortly 
after, their profi le was given 
a massive boost when REM 
famously covered “NYC” from 
Turn On The Bright Lights in a 
series of live shows. After fl atly 
rejecting any comparisons to 

Joy Division, this is a connection 
Kessler is more comfortable 
with. "It's very fl attering, it's like, 
our fi rst record and I've been 
listening to REM since I was 
14, so it's amazing." And just as 
a smile threatens to invade his 
face, Kessler explains how the 
Scottish weather doesn't agree 
with him, launching into a fi t of 
violent sneezing. "This is going 
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