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The CineSkinny:
The Daily Guide to the Glasgow Film Festival 2012

“The Cine Skinny is crucial to our marketing mix, offering independent 
review and information about the festival.  The Cine Skinny directly 
increases attendance to films year on year.”
- Jen Davies, Marketing Manager GFF 2011
 

What is it?

A highly targeted guide to the GFF 2012, 
a source of up to date and inside information

•	 Free Daily Production
•	 16 – 26 February 2012
•	 4pp, A4 mono festival guide
•	 1000 copies per day
•	 30 key city centre drops
•	 11,000 copies in total
•	 Audience network of 300,000
•	 Interviews, previews, up to date event listings and more
•	 Independently written & produced by The Skinny film team
•	 Endorsed by Glasgow City Marketing Bureau
  
The Deal

Limited Space: First Come, First Served Basis

•	 16 - 26th February 2012
•	 Full run of advertising
•	 Only six advertising spots 
•	 Direct association with The Skinny, GFF & GCMB
•	 Mono advert
•	 Size: 88mm W * 39mm H
•	 Set Rate: £250 + vat

Artwork Deadline: Monday 13th February 2012
Payment Due: Wednesday 22nd February 2012

Free of Charge Exposure

•	 Uploaded to www.glasgowfilmfestival.co.uk
•	 Uploaded to www.theskinny.co.uk 
•	 Uploaded to www.issuu.com and readable as a magazine
•	 Each article is posted to theskinny.co.uk as an individual content piece
•	 Links to articles/ features and giveaways are promoted via The Skinny Facebook & Twitter 	

- 15K friends and followers
•	 Advertised and promoted through the GFF and GFT social networks
•	 Supported by advertising and promotion in The Skinny magazine (35K copies), theskinny.co.uk 

(85,000 unique users/ month) and The Skinny Zap (6,500 subscribers/ wk)
 
NEW for 2012

Articles linked via The Skinny Facebook Reader App: launching in January 2012

•	 Allows content available on theskinny.co.uk to be viewed on Facebook and every 	
time an article is read “friends” will see and be able to read the content
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WHAT’S  
INSIDE?

GFF BOX OFFICE
Order tickets from the box office at
www.glasgowfilmfestival.org.uk

or call
0141 332 6535

or visit
Glasgow Film Theatre
12 Rose Street, Glasgow, G3 6RB

info@glasgowfilmfestival.org.uk

2 »  PICKS OF THE DAY
Highlights of day one at 
GFF11

2 »  INTERVIEW: ALEX SMOKE
DJ Alex Smoke scores 
Murnau’s 1926 epic Faust 

3 »  REVIEWS
Howl                    
The Deer Hunter   
Waste Land          

4 »  WHAT’S NEW ONLINE
Blogs on the spine-tingling  
The Tingler and the GFF 
Great Scots strand, plus 
the best tweets about 
#GFF11

4 »  COMPETITIONS
Win tickets to Waste Land 
and the GSFF Naomi 
Kawase Focus. Questions 
courtesy of the lovely 
people over at
Quotabl.es

Produced by The Skinny magazine  
in association with the  
Glasgow Film Festival

Editors  Jamie Dunn
 Becky Bartlett
Designer  Mark Tolson

SPONSORS

LAYERS OF 
OZON
Glasgow Film Festival continues its French cinema 
love affair with opening gala Potiche

After last year’s riotous opening 
gala Micmacs, Glasgow Film Festival 
continues its auld alliance with our 
cousins across the channel by bring-
ing you Potiche, a perfume scented 
romp from François Ozon.

Ozon is one of those directors who 
madden subscribers to la politique 
des Auteurs. Like British anti-auteur-
ist film-makers Michael Winterbot-
tom and Stephen Frears, his eclectic 
output defies categorisation. His first 
three features gave him a reputation 
as a provocateur: 1998’s Sitcom was 
a kind of Pasolini pastiche in which 
a pet rat turns a sexually repressed 
bourgeois household into a sweaty 
den of debauchery; Criminal Lovers 
(1999) crossed a lovers-on-the-lam 
yarn with The Brothers Grimm; and 
Water Drops on Burning Rocks 
(2000) saw him channel New German 
Cinema firecracker Rainer Werner 
Fassbinder. On the surface all are 
very different, but they share a focus 
on characters with fluid sexualities, 
and all feature an abundance of 
naked flesh, particularly male. He 
was quickly dubbed the new enfant 

terrible of French cinema.
His next three pictures confounded 

auteurism further by focusing on the 
fairer sex. Under the Sand (2000) and 
Swimming Pool (2003), respectively 
a gravely serious melodrama and 
nutty comic thriller, featured his 
muse, Charlotte Rampling, while he 
enlisted an octet of French actresses 
in 8 Women (2002), including Cath-
erine Deneuve, star of Potiche, to 
create a sardonic musical-whodunit 
in the style of Vincente Minnelli. 
With more recent films such as Ricky 
(2009), Angel (2007) and 5x2 (2004), 
he continues to play with genres and 
themes.

So what will he offer up tonight with 
Potiche? That would be telling, but 
with French cinema greats Deneuve, 
who looks as luminous as she did in 
her 60s and 70s heyday, and Gérard 
Dépardieu on board it is sure to be 
a entertaining opening to this year’s 
festival. [Jamie Dunn]

Find the CineSkinny in the GFT 
foyer and in other venues throughout 
the city to keep up to date with all 
things GFF. 
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WhaT’s  
insiDe?

Gff bOx Office
Order tickets from the box office at

www.glasgowfilmfestival.org.uk

or call
 0141 332 6535

or visit
Glasgow Film Theatre

12 Rose Street, Glasgow, G3 6RB

info@glasgowfilmfestival.org.uk

2 »  TOmOrrOW’s picks
Our highlights of 
tomorrow’s films and 
events

2 »  mexicO spOTliGhT
A glimpse into the films 
in the Mexican strand

3 »  revieWs
Chiko  
Johnny Mad Dog   
Elevator  

4 »  WhaT’s neW Online
Check out our online blog 
as well as exciting reviews, 
club coverage and fun stuff

4 »  cheGGereD pasT
Michael Gillespie talks 
Shakespeare, Britflicks 
and Keith Chegwin

4 » Quiz
You can win 2 tickets to 
The Burning Plain

The cineskinny

Produced by The Skinny magazine  
in association with the  
Glasgow Film Festival

eDiTOrs Gail Tolley
 Michael Gillespie
layOuT Eve McConnachie
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Happy Birthday!
 Jonathan melville raises a glass to an archer who 
always hit his target.

forget Jonas armstrong in 
the BBC’s recent big-on-action-but-
low-on-charm Robin Hood or Kevin 
Costner’s earnest turn in the forget-
table Robin Hood: Prince of Thieves: 
Errol Flynn as the titular hero of The 
Adventures of Robin Hood did more 
to cement the image of England’s 
greatest freedom fighter – or is 
that terrorist? – in the minds of the 
public than anyone before or since. 
As the film’s tagline screamed, 
“Only the rainbow can duplicate its 
brilliance!”

Born on June 20 1909 in Hobart, 
Tasmania, Flynn started his life as 
a serial seducer early when he was 
expelled from school for allegedly 
being caught in flagrante with a 
school laundress. Following failed 
attempts to run a tobacco plantation 
and copper mine in New Guinea, 
Flynn came to the UK in the 1930s, 
where he took up acting with the 
Northampton Repertory Company, 
even stopping off in Glasgow as part 
of one tour.

It wasn’t until 1935 that Flynn 
would show his prowess at swashing 
his buckle in Captain Blood, the first 
film (out of eight) in which he would 
co-star with Olivia de Havilland. Soon 
after that he was appearing in glori-
ous Technicolor in Warner Bros’ The 
Adventures of Robin Hood, but only 
after screen legend James Cagney had 
signed up to then quit the role.

A little bit of England was recre-
ated in Hollywood for this unusu-
ally extravagant production, its 
budget of $2 million impressive for 

the time. The studio’s faith in the 
Aussie actor was well placed, the 
film earning them nearly £4 million 
in ticket sales.

According to film critic Roger 
Ebert, “Flynn shows us a Robin 
Hood so supremely alive that the 
whole adventure is a lark”. It’s hard 
to disagree, the sheer speed and en-
thusiasm on show here are almost 
dizzying.

While Flynn would continue to 
wow audiences in movies such as 
The Dawn Patrol (1938) and The 
Adventures of Don Juan (1948), he 
was by now typecast in the role of 
the swashbuckler, one he would find 
impossible to escape from.

Flynn’s image would not remain 
that of the hero throughout his life, 
with an accusation of statutory rape 
in 1942 and a scandal surrounding 
his failure to enroll in the armed 
forces during World War II returning 
to haunt him. Ironically, the fact 
that Flynn wasn’t allowed to serve 
due to heart problems was kept 
quiet by the film studios in an at-
tempt to protect his image.

Still, the image the cinema-going 
public were most interested in 
was that of the screen icon, and 
it’s fitting that the Glasgow Film 
Festival should choose to show The 
Adventures of Robin Hood to mark 
the centenary of the actor’s birth.

Forget the impostors and the 
try-hards and settle back to enjoy 
102 minutes of pure escapism with 
a lead at the peak of his powers. 
Happy Birthday Errol!




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WHAT’S  
INSIDE?

GFF BOX OFFICE
Order tickets from the box office at
www.glasgowfilmfestival.org.uk

or call
0141 332 6535

or visit
Glasgow Film Theatre
12 Rose Street, Glasgow, G3 6RB

info@glasgowfilmfestival.org.uk

2 »  PICKS OF THE DAY
Highlights of day two at 
GFF 2011 

2 »  FEATURE: MIRANDA 
 PENNELL

Films by the former dancer 
are the subject of this 
year’s GSFF retrospective

3 »  REVIEWS
Potiche
Submarine
Cave of Forgotten 
Dreams          

4 »  WHAT’S NEW ONLINE
The latest news, comments 
and pictures from the 
festival 

4 »  COMPETITIONS
Win tickets to see Zeina 
Durra’s The Imperialists are 
Still Alive! by answering one 
simple question courtesy of 
the lovely people over at
Quotables

Produced by The Skinny magazine  
in association with the  
Glasgow Film Festival

Editors  Jamie Dunn
 Becky Bartlett
Designer  Mark Tolson
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WATCH AT 
YOUR PERIL
WILLIAM CASTLE, the undisputed king of the gimmick 
movie, can still shock an audience. By BECKY BARTLETT 

William Castle’s name is 
synonymous with gimmicks. He 
transformed his low-budget genre 
films into events in which audience 
participation was not only encour-
aged but expected – sometimes 
whether the audience realised it or 
not. His methods helped to elevate 
his films above the numerous other 
genre pictures doing the indepen-
dent movie theatre rounds in the 
1950s and 60s, and he gained both 
popularity and notoriety as a result. 
Cinemagoers flocked to his films, 
eager to see what they, as well as 
the characters onscreen, would be 
subjected to.

Several of his unconventional 
schemes have become the stuff of 
legend. Castle cemented his status 
as gimmick king in 1958, when he 
offered the audiences of macabre a 
certificate for a life insurance policy 
worth $1000, to be cashed in should 
they die of fright. In several of his 
films nurses would be stationed out-
side the movie theatre, ready to as-
sist anyone with a weak disposition. 
He preyed on audiences’ squeamish 

nature as frequently as he could. In 
1961 he released Homicidal, includ-
ing a 45-second “Fright Break” prior 
to the film’s climax, during which 
overly-nervous people could leave 
and get a refund, though they were 
heckled and ridiculed in the process.

Audiences could influence the 
outcome of Castle’s films too. He 
allowed viewers to vote for their 
desired ending to Mr Sardonicus, 
although reportedly the alternative, 
peaceful ending was never shown. 
He understood that viewers loved 
the spectacle he offered; whether 
it was providing them with glasses 
that could conceal or reveal the on-
screen spooks as desired in Thirteen 
Ghosts, or having a glowing skel-
eton floating over the seats during 
House on Haunted Hill. Many of his 
gimmicks relied upon independent 
cinemas’ willingness to participate, 
particularly during screenings of 
The Tingler. Viewers are reminded 
it’s only a movie, but sometimes, it’s 
much, much more.


